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CDC FEDERAL CREDIT UNION

An Insider’s Look to Working with Credit Rescue Companies
If you have poor credit, you certainly aren’t alone. The infographic below shows what companies 
FRQVLGHU�WR�EH�D�JRRG�FUHGLW�VFRUH��8QIRUWXQDWHO\��PDQ\�$PHULFDQV�WRGD\�ȴQG�WKDW�WKHLUV�IDLOV�WR�
match up to a rating of good or excellent.
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The chart above shows that poor credit scores are especially common in those under the age of 
����<HW��LI�\RXU�FUHGLW�VFRUH�LV�SRRU��\RX�PD\�KDYH�D�GLɝFXOW�WLPH�NHHSLQJ�XS�ZLWK�\RXU�H[SHQVHV��
and qualify for credit cards, or loans.

It’s no wonder why so many people turn to credit rescue companies to improve their credit.

What Is A Credit Rescue Company?
Credit rescue or credit repair companies review your credit report for a fee. They then address 
QHJDWLYH�LWHPV�ZLWK�FUHGLW�EXUHDXV�IRU�\RX��:KLOH�LW�PD\�VRXQG�OLNH�DQ�HDV\�RSWLRQ��LW�PD\�QRW�EH�
the best choice. In fact, it’s surprisingly easy to do this independently. 

This is why you should weigh the costs of paying a company versus doing it yourself.

How Does a Credit Rescue Company Work?
$�FUHGLW�UHVFXH�FRPSDQ\�EHJLQV�E\�DVNLQJ�IRU�\RXU�FUHGLW�UHSRUW�IURP�WKH�WKUHH�PDLQ�FRQVXPHU�
credit bureaus. They then review those reports for any errors, such as those outlined below.
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7KH\�DOVR�ORRN�IRU�GHURJDWRU\ȇV��7KHVH�LQFOXGH�FKDUJH�RV��EDQNUXSWFLHV��DQG�WD[�OLHQV�

If there are any errors, a plan is developed. The company negotiates with your creditors and 
DUUDQJHV�IRU�\RXU�FUHGL�WRUV�WR�UHPRYH�WKRVH�LWHPV�IURP�WKH�UHSRUW�

The credit rescue company might also suggest you apply for new accounts. This will help you to 
add more positive information to those reports. However, if you’ve struggled with credit before, 
opening new accounts might not be a good idea.

The Cost of Using a Credit Rescue Company
How much you pay a credit rescue company depends on which one you choose. However, all 
must follow certain rules.

6RPH�FKDUJH�D�RQH�R�IHH��2WKHUV�FKDUJH�IRU�HYHU\�GHURJDWRU\�PDUN�WKH\�UHPRYH�IURP�\RXU�
reports. And there are others that charge monthly fees. Some may also require you to pay a fee 
to access the credit reports or setup fees.

<RX�VKRXOG��WKHUHIRUH��WKLQN�DERXW�WKH�DPRXQW�RI�ZRUN�\RXU�FUHGLW�UHSRUWV�ZLOO�QHHG��ΖI�\RX�RQO\�
KDYH�D�IHZ�QHJDWLYH�LWHPV��LW�PD\�PDNH�PRUH�VHQVH�WR�GR�WKH�MRE�\RXUVHOI��6LPSO\�DSSO\�WKH�FRVW�
of the fees you would have paid, toward paying down your debts instead.

Potential Issues with Credit Rescue Companies
If you choose to use a credit rescue company, you need to be cautious. Not all companies are 
WUXVWZRUWK\�DQG�UHSXWDEOH��(YHQ�WKRVH�WKDW�DUH�PD\�QRW�RHU�VXLWDEOH�VHUYLFHV�IRU�\RXU�VLWXDWLRQ��
You can also save money by disputing incorrect information on your credit report yourself.

How Can You Repair Your Credit Yourself?

The above chart shows the things that could be helping or hurting your credit score. There are 
several things you can do to improve your credit independently. These include:

• Reviewing your credit reports to spot errors
• Disputing any incorrect information yourself
• 7DNLQJ�VWHSV�WRZDUG�EXLOGLQJ�XS�\RXU�ORQJ�WHUP�FUHGLW
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7KH�DERYH�LQIRJUDSKLF�VKRZV�VRPH�RI�WKH�VWHSV�\RX�FDQ�WDNH�WR�ȴ[�D�SRRU�FUHGLW�VFRUH�

Pay your bills on time – Payment history represents the biggest impact on your credit score. 
6HW�XS�DXWRSD\�RQ�UH�FXUULQJ�ELOOV��VXFK�DV�FDU�SD\PHQWV�RU�ORDQV��&KDQJH�WKH�GXH�GDWHV�RI�
payments with creditors to dates that you can spread out across the month. If you’re struggling, 
EH�XS�IURQW�ZLWK�\RXU�FUHGLWRUV�DQG�DVN�DERXW�DOWHUQDWLYH�SD\PHQW�RSWLRQV�
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Pay down your debts – Don’t use more than 30 percent of your cards’ credit limits and prioritize 
SD\LQJ�GRZQ�WKRVH�EDODQFHV��ΖI�QHFHVVDU\��WDNH�RXW�D�EDODQFH�WUDQVIHU�FUHGLW�FDUG�

Avoid any new hard inquiries – Don’t apply for any new credit sources. If you try to borrow 
PRQH\�IURP�VHYHUDO�VRXUFHV��\RX�PD\�ORRN�OLNH�D�ELJJHU�FUHGLW�ULVN�

Work On Your Own Behalf
$OWKRXJK�LW�FDQ�EH�WLPH�FRQVXPLQJ��LWȇV�RIWHQ�EHWWHU�WR�LP�SURYH�\RXU�FUHGLW�VFRUH�WKDQ�WR�KLUH�D�
FRPSDQ\��$IWHU�DOO��\RX�FDQ�VDYH�PRQH\�LQ�WKH�ORQJ�UXQ�
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Out of Work and Out of Cash?
)RU�DQ\RQH�RXW�RI�ZRUN��ȴQDQFLDO�FRQFHUQV�DUH�SDUDPRXQW��7KH�chart below shows the high level 
RI�MREOHVV�FODLPV�LQ�WKH�ȴUVW�TXDUWHU�RI�������:LWK�DQ�XQHPSOR\PHQW�UDWH�RI�DURXQG����SHUFHQW��
LW�LVQȇW�KDUG�WR�VHH�ZK\�VR�PDQ\�SHRSOH�DUH�VWUXJJOLQJ��7U\LQJ�WR�ȴQG�HQRXJK�FDVK�WR�SD\�IRU�HV�
VHQWLDOV�LV�D�FKDOOHQJH��ΖWȇV�QR�ZRQGHU��D�VXEVWDQWLDO�SUR�SRUWLRQ�RI�WKH�SRSXODWLRQ�LV�ORRNLQJ�IRU�D�
solution to their money worries.

6R��ZKDW�DUH�\RXU�RSWLRQV�LI�\RXȇUH�RXW�RI�D�MRE�DQG�RXW�RI�FDVK"�+HUH��ZH�RHU�\RX�VRPH�H[SHUW�
DGYLFH�DERXW�VWHSV�WR�WDNH�

CDC FEDERAL CREDIT UNION
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:KHQ�\RX�ODFN�PRQH\�EHFDXVH�RI�XQHPSOR\PHQW��ORRNLQJ�DW�KRZ�\RX�VSHQG�\RXU�PRQH\�LV�NH\���
The chart above shows some of the nonessentials you may be spending money on.

7DNH�VWRFN�RI�\RXU�VLWXDWLRQ��'UDZ�XS�D�OLVW�RI�HYHU\WKLQJ�\RXȇUH�FXUUHQWO\�VSHQGLQJ�PRQH\�RQ��
Identify which of those things are necessities and which are “wants.” Then eliminate all the 
things you don’t need.

Prioritizing Remaining Expenses
ΖI�\RX�GRQȇW�KDYH�DQ\�VDYLQJV��SULRULWL]LQJ�\RXU�HVVHQWLDOV�ZKHQ�\RXȇUH�RXW�RI�D�MRE�FRXOGQȇW�
EH�PRUH�LPSRUWDQW��+RXVLQJ�DQG�IRRG�VKRXOG�EH�WRS�SULRULWLHV��7KHQ�WDFNOH�\RXU�ELOOV��0DQ\�
RUJDQL]DWLRQV�DUH�KDSS\�WR�EH�ȵH[LEOH�LI�WKH\�NQRZ�\RXȇUH�VWUXJJOLQJ�

Making Minimum Payments
ΖI�\RXȇUH�DEOH�WR�DRUG�WR�PDNH�WKH�PLQLPXP�SD\PHQWV�RQ�\RXU�FDUG�EDODQFHV��GR�LW��:LWKRXW�
PDNLQJ�WKRVH�SD\PHQWV��\RXȇOO�RZH�PRUH�LQWHUHVW�DQG�IHHV��1RW�RQO\�WKDW��EXW�\RX�PD\�QHJDWLYHO\�
DHFW�\RXU�FUHGLW�VFRUH�

ΖI�\RXȇUH�XQDEOH�WR�PDNH�DQ\�SD\PHQWV��FDOO�\RXU�FUHGLW�FDUG�FRPSDQ\��5HYLHZ�\RXU�RSWLRQV�ZLWK�
WKHP��7KHUH�PD\�EH�VROXWLRQV�DYDLODEOH�WR�\RX�WKDW�\RX�FDQ�WDNH�DGYDQWDJH�RI�

)LQGLQJ�$Q�$RUGDEOH�/RDQ

Eliminating Unnecessary Expenses
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)LQGLQJ�$Q�$RUGDEOH�/RDQ

Credit unions have become more prevalent and popular than ever before in the United States 
RYHU�WKH�ODVW�IRXU�GHFDGHV��7KH�DERYH�FKDUW�VKRZV�MXVW�KRZ�IDU�FUHGLW�XQLRQV�KDYH�FRPH�VLQFH�
������<HW��PDQ\�SHRSOH�DUH�VWLOO�XQDZDUH�WKDW�WKH\�FDQ�XVH�WKLV�VRXUFH�RI�FUHGLW�

&UHGLW�XQLRQV�DUH�GLHUHQW�IURP�EDQNV�EHFDXVH�WKH\ȇUH�PHPEHU�RZQHG�FRRSHUDWLYH�LQVWLWXWLRQV��
0HDQZKLOH��EDQNV�DUH�IRU�SURȴW��FRPPHUFLDO�HQWHUSULVHV��<RX�DUHQȇW�D�FXV�WRPHU�RI�D�FUHGLW�
union. You’re a member. This means you’re able to usually obtain higher rates on savings and 
borrow money more cheaply.

5HȴQDQFLQJ�<RXU�+RPH
ΖI�\RX�UHȴQDQFH�\RXU�H[LVWLQJ�PRUWJDJH��WKLV�PD\�EH�DQ�HHFWLYH�ZD\�WR�VDYH�RQ�FRVWV��:KHWKHU�
\RX�ZDQW�WR�UHGXFH�\RXU�PRQWKO\�SD\PHQWV�RU�SD\�R�\RXU�GHEW�PRUH�TXLFNO\��UHȴQDQFLQJ�FDQ�
help.

Coping In A Financial Crisis
/RVLQJ�\RXU�MRE�FDQ�EH�D�ZRUU\LQJ�WLPH��HVSHFLDOO\�ZKHQ�\RX�KDYH�GHEWV�DQG�ELOOV�WR�SD\�
+RZHYHU��LWȇV�DOZD\V�SRVVLEOH�WR�JHW�WKURXJK�D�ȴQDQFLDO�FULVLV��<RXU�ORFDO�FUHGLW�XQLRQ�FDQ�KHOS�
you. Contact CDC Federal Credit Union now to learn more about how we can assist you.
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CREDIT UNION BUSINESS MAGAZINE

7 Headline Tips From the Pros
0RUH�ȴQDQFLDO�LQVWLWXWLRQV�DUH�ZULWLQJ�EORJV�DQG�VRFLDO�PHGLD�SRVWV�WKDQ�HYHU�EHIRUH��However, 
VLPSO\�FUHDWLQJ�FRQWHQW�LVQȇW�QHFHVVDULO\�WKH�NH\�WR�\RXU�RUJDQL]DWLRQȇV�VXFFHVV�

Your credit union may be creating amazing content. However, that doesn’t mean a thing if 
WKHUHȇV�QR�RQH�FOLFNLQJ�WKURXJK�DQG�UHDGLQJ�LW��6WURQJ�KHDGOLQHV�DUH�WKH�EHVW�ZD\�WR�DWWUDFW�
people and encourage them to continue reading. This applies whether you’re creating tweets or 
blog posts.

(LJKW\�SHUFHQW�RI�SHRSOH�UHDG�KHDGOLQHV��<HW��RQO\����SHUFHQW�RI�WKHP�ZLOO�FRQWLQXH�UHDGLQJ�
WKH�UHPDLQGHU�RI�WKH�DUWLFOH�RU�PHVVDJH��7KLV�PHDQV�\RXU�KHDGOLQH�FRXOG�PDNH�WKH�GLHUHQFH�
EHWZHHQ�WKH�FRQWHQW�EHLQJ�UHDG�RU�FRPSOHWHO\�RYHUORRNHG�

The Role of The Headline
6R��ZKDW�LV�WKH�SXUSRVH�RI�D�KHDGOLQH"�:K\�LV�LW�VR�LPSRUWDQW"�

(VVHQWLDOO\��D�KHDGOLQHȇV�MRE�LV�WR�PDNH�WKH�LQLWLDO�FRQWDFW�ZLWK�WKH�SRWHQWLDO�UHDGHU��ΖWȇV�WKHUH�WR�
HQWLFH�WKH�UHDGHU�WR�FRPPLW�WR�UHDGLQJ�WKH�DUWLFOH��2QFH�\RX�KDYH�DFKLHYHG�WKLV��LW�KDV�GRQH�LWV�
ZRUN�

For blog posts, this means your headline has to persuade the reader to move onto the post’s 
ȴUVW�VHQWHQFH��2QFH�KH�RU�VKH�KDV��WKH�FRQWHQW�QHHGV�WR�EH�JRRG�HQRXJK�WR�JXDUDQWHH�WKH�
reader stays engaged.
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:KHQ�\RX�ORRN�DW�LW�OLNH�WKLV��LWȇV�HDV\�WR�VHH�ZK\�ZULWLQJ�JRRG�KHDGOLQHV�LV�VR�YLWDO��(YLGHQFH�
VKRZV�\RX�FDQ�LQFUHDVH�WUDɝF�E\�XS�WR�����SHUFHQW�MXVW�E\�FKDQJLQJ�WKH�KHDGOLQH�

6R��KRZ�LV�LW�SRVVLEOH�WR�DYRLG�FUHDWLQJ�GXOO�KHDGOLQHV�WKDW�OHDG�WR�UHDGHUV�RYHUORRNLQJ�WKH�ZKROH�
DUWLFOH"

1. Using Numbers
ΖWȇV�LPSRVVLEOH�WR�RYHUORRN�WKH�LPSRUWDQFH�RI�XVLQJ�QXPEHUV�LQ�\RXU�KHDGOLQHV��3HRSOH�VKDUH�
headlines with numbers more often than any other type.

:K\�GR�QXPEHU�KHDGOLQHV�ZRUN"�7KH\�FRPSHO�WKH�UHDGHU�WR�FRQWLQXH�WKURXJK�WKH�ZKROH�OLVW��
7DNH�D�ORRN�DW�WKH�WLWOH�RI�WKLV�DUWLFOH��<RX�FOLFNHG�RQ�LW�VR�\RX�FRXOG�ȴQG�RXW�DOO�VHYHQ�WLSV�

���%HLQJ�6SHFLȴF�DQG�&RQFLVH

0RUH�VSHFLȴF�KHDGOLQHV�SHUIRUP�EHWWHU�WKDQ�YDJXH�RQHV��7HOOLQJ�UHDGHUV�KRZ�WKH\�FDQ�VDYH�RQ�
WKHLU�ORDQ�UHSD\PHQWV�LV�RQH�WKLQJ��7HOOLQJ�WKHP�KRZ�WKH\�FDQ�VODVK�WKHLU�UHSD\PHQW�FRVWV�E\����
percent is a lot more compelling.

Headlines that are clear with minimal room for misunderstandings reduce the chance of readers 
JLYLQJ�XS��/HWWLQJ�WKHP�NQRZ�ZKDW�WR�H[SHFW�IURP�WKH�SRVW�JXDUDQWHHV�WKH\�VWD\�LQWHUHVWHG�
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:KLOH�ZHȇUH�WDONLQJ�DERXW�EHLQJ�VSHFLȴF��LWȇV�DOVR�LPSRUWDQW�WR�EH�FRQFLVH��7KH�FKDUW�DERYH�VKRZV�
that headlines with between 61 and 100 characters perform best. Harness the power of the 
short, punchy headline.

���8VLQJ�$PSOLȴHU�:RUGV�WR�7KHLU�%HVW�$GYDQWDJH
'HVFULSWLYH�ODQJXDJH�SD\V�GLYLGHQGV�ZKHQ�\RXȇUH�ZULWLQJ�KHDGOLQHV��8VLQJ�DPSOLȴHU�ZRUGV�ZLOO�
boost your message’s impact.

7KHUH�DUH�WKUHH�PDLQ�XVHV�RI�DPSOLȴHUV�Ȃ�WR�VKRZ�SUHFLVLRQ��H[SUHVV�FHUWDLQW\��DQG�LQFUHDVH�
intensity. All are valuable when persuading readers to continue past your headline.
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The chart above shows that a question in a headline leads to more social shares. This is because 
TXHVWLRQV�DOORZ�WKH�UHDGHU�WR�UHVRQDWH�LQVWDQWO\�ZLWK�\RXU�VXEMHFW�PDWWHU�

4XHVWLRQV�ZLWK�REYLRXV�DQVZHUV�VSDUN�WKH�UHDGHUȇV�HPRWLRQV��:KHQ�\RX�LQFRUSRUDWH�D�UKHWRULFDO 
question into your headline that revolves around a pain point, readers are immediately more 
HQJDJHG��$�VWURQJ�WDJOLQH�LPPHGLDWHO\�DIWHU�GULYHV�WKH�SRLQW�KRPH��7KH�UHDGHU�NQRZV�KH�RU�VKH�
ZLOO�JHW�WKH�VROXWLRQ�WKH\�VHHN�

4. Asking Questions
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5. Using the Second-Person Point of View
:KHQ�\RX�XVH�WKH�VHFRQG�SHUVRQ�YLHZSRLQW��\RXU�UHDGHUV�IHHO�DV�LI�\RXȇUH�VSHDNLQJ�WR�WKHP�
directly. Simply using words, such as “your” and “you,” builds connections with readers. They feel 
as if you’ve created the post for them.

Compare these two headlines:

“Credit Unions Supply Car Loans for Families”

And

Ȋ'R�<RX�1HHG�$�&DU�/RDQ"�<RXU�/RFDO�&UHGLW�8QLRQ�&RXOG�%H�<RXU�6ROXWLRQ�ȋ

ΖWȇV�HDV\�WR�VHH�KRZ�WKH�VHFRQG�WLWOH�VSHDNV�GLUHFWO\�WR�WKH�UHDGHU��+H�RU�VKH�IHHOV�DV�LI�\RX�
WDLORUHG�WKH�DUWLFOH�VSHFLȴFDOO\�WR�WKHLU�QHHGV�

6. Making Promises to Your Readers
0DNLQJ�UHDGHUV�D�SURPLVH�FDQ�EH�YHU\�HHFWLYH��<RXȇUH�HVVHQWLDOO\�WHOOLQJ�WKHP�ZKDW�WKH\�FDQ�JHW�
ZKHQ�WKH\�FOLFN�RQ�\RXU�KHDGOLQH��+RZHYHU��\RX�KDYH�WR�EH�FDUHIXO�LI�\RX�XVH�WKLV�WHFKQLTXH�

ΖI�\RX�VHW�XQUHDOLVWLF�H[SHFWDWLRQV��UHDGHUV�FDQ�HDVLO\�IHHO�GXSHG�DQG�PLVOHG��ΖQFOXGH�D�EHQHȴW�
WKDW�WKH�UHDGHU�FDQ�HQMR\�DIWHU�WKH\�FOLFN�WKURXJK�WR�\RXU�FRPPHQW�EXW�DYRLG�RYHUVHOOLQJ�

7KHUHȇV�QR�QHHG�WR�PDNH�JXDUDQWHHV�LQ�\RXU�KHDGOLQHV��&UHDWLQJ�DQ�DVSLUDWLRQDO�WLWOH�LV�D�
VXUSULVLQJO\�FOHYHU�ZD\�RI�VSDUNLQJ�LQWULJXH��:KHQ�VRPHERG\�UHDGV�\RXU�WLWOH��KH�RU�VKH�ZLOO�
DVSLUH�WR�DWWDLQ�D�VLPLODU�JRDO��+RZHYHU��WR�ȴQG�RXW�KRZ�WR�GR�LW��WKH\�ZLOO�QHHG�WR�UHDG�WKH�
article.

Using this technique involves telling the reader what but not how. Leave a little mystery, so you 
persuade the reader to read on...

7. Creating Urgency
:KHQHYHU�SRVVLEOH��WU\�WR�FUHDWH�D�IHHOLQJ�RI�XUJHQF\�LQ�\RXU�WL�WOHV��7KLV�HQFRXUDJHV�UHDGHUV�WR�
FOLFN�WKURXJK�LPPHGLDWHO\�UDWKHU�WKDQ�ZDLWLQJ�

The ultimate goal with a headline is to persuade readers to read the content immediately. If they 
GRQȇW�FOLFN�WKURXJK�LQVWDQWO\��WKH\ȇOO�IRUJHW�DERXW�LW��3XWWLQJ�WLPH�UHVWUDLQWV�LQ�WKH�KHDGOLQH�JLYHV�
the impression of important and urgent information.

The retail industry has used this technique for years. We’re all familiar with holiday deals and 
VLQJOH�GD\�VDOHV��7KH�IHHOLQJ�RI�XUJHQF\�HQFRXUDJHV�SHRSOH�WR�DFW�LPPHGLDWHO\��:KLOH�EORJ�SRVWV�
DUH�GLHUHQW�IURP�UHWDLO��WKH�VDPH�FRQFHSW�DSSOLHV�

$�IRUPXOD�WKDW�ZRUNV�ZHOO�LQ�WKLV�UHVSHFW�LV�WR�JLYH�QHJDWLYH�FRQVHTXHQFHV�LI�UHDGHUV�GRQȇW�FOLFN�
through. For example:

ȊΖI�<RXȇUH�1RW�8VLQJ�<RXU�7D[�5HWXUQ�LQ�7KHVH�)LYH�6PDUW�:D\V��<RXȇUH�7KURZLQJ�0RQH\�$ZD\�ȋ
<RXȇUH�WHOOLQJ�WKH�UHDGHU�KH�RU�VKH�LV�ȴQDQFLDOO\�ZRUVH�R�LI�WKH\�GRQȇW�UHDG�\RXU�DUWLFOH��ΖWȇV�D�
SHUVXDVLYH�WHFKQLTXH�WKDW�ZRUNV�
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What About Clickbait?
6RPH�FUHGLW�XQLRQV�ZRQGHU�LI�FOLFNEDLW�KHDGOLQHV�DUH�WKH�VROXWLRQ�ZKHQ�SHUVXDGLQJ�UHDGHUV�WR�
move past the headline. These titles are deliberately sensational to pull readers in.

ΖQ�WKH�ZRUOG�RI�PDUNHWLQJ��FOLFNEDLW�KHDGOLQHV�DUH�D�PXFK�GHEDWHG�VXEMHFW��:KLOH�WKH\�FDQ�EH�
HHFWLYH��WKH\�IUHTXHQWO\�RYHUVHOO�FRQWHQW��$IWHU�DOO��DV�\RX�FDQ�VHH�IURP�WKH�FKDUW�DERYH��WKH�
SULPDU\�FRPSRQHQW�RI�D�FOLFNEDLW�WLWOH�LV�VKRFN�

6KRXOG�FUHGLW�XQLRQV�XVH�WKHP"�3UREDEO\�QRW�LV�WKH�EULHI�DQVZHU��:KLOH�WKH�SXUSRVH�RI�
D�KHDGOLQH�LV�WR�HQJDJH�WKH�UHDGHU��WKH\�VKRXOGQȇW�PLVOHDG��7KH�SRLQW�LV�WR�RHU�UHOLDEOH��
trustworthy content that persuades readers that your organization is a leading authority. 
ΖQȵDWHG�KHDGOLQHV�WKDW�IDLO�WR�GHOLYHU�GRQȇW�DFKLHYH�WKH�GHVLUHG�HHFW�

<RX�FDQ��KRZHYHU��HPSOR\�VRPH�FOLFNEDLW�KHDGOLQH�WDFWLFV�WR�JUHDW�HHFW�LQ�\RXU�WLWOHV��&UHDWLQJ�
intrigue is possible without any unnecessary headline buildup.

According to a recent analyses, curiosity is a great draw for readers. This is because curiosity 
IRUPV�SDUW�RI�WKH�EUDLQȇV�UHZDUG�SDWKZD\��+XPDQV�VHHN�RXW�QHZ�LQIRUPDWLRQ�IRU�WKH�UHZDUG�LW�
EULQJV��7KLV�LV�RQH�UHDVRQ�ZK\�UHDGHU�YDOLGDWLRQ�ZRUNV�Ȃ�HYHQ�LI�WKH�LQIRUPDWLRQ�LVQȇW�QHZ��WKH�
VHOI�YDOLGDWLRQ�LJQLWHV�WKH�UHZDUG�V\VWHP�

There is also research to suggest the brain assigns extra dopamine to learning previously 
XQNQRZQ�LQIRUPDWLRQ��$OO�WKLV�VXJJHVWV�ZK\�LQVSLULQJ�UHDGHU�FXULRVLW\�LV�VR�LPSRUWDQW�WR�FUHDWLQJ�
the perfect headline.
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Tried and Tested Headline Formulas

ΖW�FDQ�EH�FKDOOHQJLQJ�WR�FRPH�XS�ZLWK�HHFWLYH�KHDGOLQHV��ΖI�\RXU�FUHGLW�XQLRQȇV�FRQWHQW�KDV�OHVV�
WKDQ�LQVSLULQJ�WLWOHV��WKHVH�DUH�VRPH�WULHG�DQG�WHVWHG�IRUPXODV�WR�EHJLQ�ZLWK�

• Ȋ/HDUQ�WKH�6HFUHW�2I�Ȑȋ
• Ȋ:KR�(OVH�1HHGV�Ȑȋ
• Ȋ7KLV�3URYHQ�0HWKRG�ΖV�+HOSLQJ�Ȑ��WR�Ȑȋ
• Ȋ:KDW�(YHU\RQH�1HHGV�WR�.QRZ�$ERXW�Ȑȋ
• Ȋ7U\�7KLV�)DVW�:D\�RI�6ROYLQJ�Ȑȋ
• Ȋ/LWWOH�.QRZQ�:D\V�RI�Ȑȋ
• Ȋ(OLPLQDWH�Ȑ�)RUHYHUȋ
• Ȋ1RZ�<RX�&DQ�(QMR\�Ȑȋ

7KHVH�WLWOHV�KDYH�DOO�SURYHQ�WR�EH�HHFWLYH�LQ�D�UDQJH�RI�FRQWH[WV��<RX�FDQ�KDUQHVV�WKHLU�SRZHU�
IRU�\RXU�FUHGLW�XQLRQȇV�FRQWHQW��/RRN�DW�WKHVH�H[DPSOHV�

• “Learn the Secrets to Saving for a Down Payment”
• Ȋ:KR�(OVH�1HHGV�$�/RZ�&RVW�&DU�/RDQ"ȋ
• Ȋ7KLV�3URYHQ�0HWKRG�ΖV�+HOSLQJ�)DPLOLHV�WR�6DYH�+XQGUHGV�RI�'ROODUVȋ
• “What Everyone Needs to Know About Home Loans”
• “Try This Fast Way of Solving Your Debt Problem”
• “Little Known Ways of Contacting Your Credit Union”
• Ȋ(OLPLQDWH�%HLQJ�LQ�7KH�5HG�)RUHYHUȋ
• Ȋ1RZ�<RX�&DQ�(QMR\�$RUGDEOH�/RDQ�5HSD\PHQWVȋ

)RFXVLQJ�RQ�(HFWLYH�+HDGOLQHV
7KHVH�DUH�FRPSHWLWLYH�WLPHV�LQ�WKH�ȴQDQFLDO�LQGXVWU\��(QFRXUDJLQJ�PRUH�UHDGHUV�WR�HQJDJH�ZLWK�
\RXU�FRQWHQW�DQG�QRW�MXVW�WKH�KHDGOLQHV�LV�YLWDO�

2QH�ZD\�WR�HQVXUH�PRUH�SHRSOH�DUH�FOLFNLQJ�WKURXJK�DQG�VKDULQJ�\RXU�EORJ�SRVWV�LV�WR�FUHDWH�
HHFWLYH�KHDGOLQHV��:LWK�WKHVH�H[SHUW�WLSV��\RX�FDQ�EHJLQ�WR�FUDIW�FRPSHOOLQJ�DQG�LQWULJXLQJ�WLWOHV�
for your posts and articles.
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Merging the Digital Experience with Human Interaction
There have been many improvements over the past few years in the customer service sector. 
Yet, while some of those positive changes are because of technological advances, we should not 
RYHUORRN�WKH�LPSRUWDQFH�RI�KXPDQ�LQWHUDFWLRQ�

According to 6LWHOȇV������ΖQGH[�5HSRUW, 70 percent of consumers still prefer human 
UHSUHVHQWDWLYHV�WR�FKDWERWV��7KH������6WDWH�RI�&KDWERWV�5HSRUW�VKRZHG����SHUFHQW�RI�VXUYH\�
UHVSRQGHQWV�ZDQWHG�WR�WDON�WR�D�KXPDQ��7KH\�GLGQȇW�ZDQW�WR�WDON�WR�D�PDFKLQH�

CREDIT UNION BUSINESS MAGAZINE
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There are many positive reasons for credit unions to adopt an increasingly digitized experience. 
7KH�FKDUW�EHORZ�VKRZV�KRZ�LPSRUWDQW�GLJLWL]DWLRQ�LV�IRU�DOO�ȴQDQFLDO�VHUYLFH�SURYLGHUV�

7R�EH�WUXO\�VXFFHVVIXO��ȴQDQFLDO�LQVWLWXWLRQV�QHHG�WR�XVH�ERWK�KXPDQ�DQG�GLJLWDO�FKDQQHOV��:KLOH�
GLJLWDO�VWUHDPOLQHV�SURFHVVHV�DQG�PDNHV�WKHP�VLPSOHU��WKH\�FRXOG�HQG�XS�LVRODWLQJ�LQVWLWXWLRQV�
from consumers. 

&UHGLW�XQLRQV��WKHUHIRUH��PXVW�ȴQG�WKH�ULJKW�EDODQFH�IRU�WKHLU�PHPEHUV�DQG�SURYLGH�ERWK�GLJLWDO�
DQG�KXPDQ�LQWHUDFWLRQV��ΖQHHFWLYH�KXPDQ�RQO\�H[SHULHQFHV�PXVW�QRW�GLVUXSW�WKHLU�MRXUQH\V��
However, it also can’t be an isolated digitized experience that leaves users with questions 
instead of convenience.
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What Is Human Interaction?  
ΖWȇV�LPSRUWDQW�WR�UHFRJQL]H�WKDW�KXPDQ�LQWHUDFWLRQ�GRHVQȇW�QHHG�WR�EH�IDFH�WR�IDFH��&RQVXPHUV�
today want their problems solved without having to drive to a physical branch.

2QOLQH�FKDW�ERWV��H�PDLO��RU�WHOHSKRQH�KHOSOLQHV�DUH�DOO�FRQYHQLHQW�RSWLRQV�WKDW�KDYH�D�KXPDQ�
WRXFK��<HW��GLJLWL]HG�VHOI�VHUYLFH�DOVR�PDNHV�VHQVH��8VHUV�FDQ�DFKLHYH�VLPSOH�WDVNV�ZLWKRXW�
needing human assistance.  

:KHQ�LW�FRPHV�WR�WKH�ȴQDQFLDO�VHUYLFHV�LQGXVWU\��LWȇV�HVSHFLDOO\�LPSRUWDQW�WR�FRPELQH�ERWK�
H[SHULHQFHV��:KHQ�PHPEHUV�QHHG�WR�FKRRVH�WKH�ULJKW�ȴQDQFLDO�SURGXFW�IRU�WKHP��WKH\�QHHG�
extra human input.   

6R��KRZ�FDQ�FUHGLW�XQLRQV�DGG�WKH�KXPDQ�WRXFK�WR�WKH�GLJLWDO�ȴQDQFLDO�VHUYLFH�H[SHULHQFH"��

1. Adding Chat Options to The Online Experience      
6HOI�VHUYLFH�ȴQDQFLDO�VHUYLFHV�DUH�FHUWDLQO\�KHUH�IRU�WKH�ORQJ�KDXO��+RZHYHU��FUHGLW�XQLRQV�FDQ�
IRFXV�RQ�RHULQJ�PHPEHUV�D�IXOO\�SHUVRQDOL]HG�H[SHULHQFH��WRR��)RU�WKLV�WR�KDSSHQ��D�KXPDQ�
touch should be there whenever consumers require one.

Consumers appreciate the convenience and speed of digitized and automated services when 
FKHFNLQJ�WKHLU�EDODQFHV�RU�PDNLQJ�SD\PHQWV�

Yet, if they experience a problem or have a complex question, they need the reassurance of a 
human representative.

2QH�ZD\�WR�DFKLHYH�WKLV�FRQYHQLHQWO\�LV�WR�RHU�D�KXPDQ�FKDW�option within the online 
XVHU�H[SHULHQFH��7KLV�FRXOG�EH�D�WH[W�RQO\�FKDW�IXQFWLRQ�RU�HYHQ�DQ�RQOLQH�YLGHR�FKDW�ZLWK�D�
representative.

7KLV�RSWLRQ�UHDVVXUHV�PHPEHUV�DQG�JLYHV�WKHP�WKH�FRQȴGHQFH�that their user experience 
PDWWHUV��7KH\�FDQ�KDYH�WKH�SHDFH�RI�PLQG�WKDW�FRPHV�ZLWK�NQRZLQJ�WKDW�VRPHRQH�LV�UHDFKDEOH�LI�
they experience issues.



20 

The above chart serves to show why live chat is still a preferred option for consumers. Financial 
VHUYLFH�SURYLGHUV�PXVW�WDS�LQWR�WKLV�SUHIHUHQFH�DQG�HQVXUH�WKDW�WKH\�RHU�LW�

(YHQ�WRGD\ȇV�PRVW�FXWWLQJ�HGJH�DUWLȴFLDO�LQWHOOLJHQFH�FDQQRW�UHSODFH�KXPDQ�LQWHUDFWLRQV�ZKHQ�LW�
comes to resolving complex problems. 

At least, not yet, it can’t.  

���2HULQJ�)OH[LELOLW\�%HWZHHQ�+XPDQ�DQG�'LJLWDO�2SWLRQV��
0HPEHUV�LQFUHDVLQJO\�ZDQW�FRQWURO�RYHU�KRZ�WKH\�FRPSOHWH�WUDQVDFWLRQV��DQG�ZKLFKHYHU�
method they choose, they want a seamless and simple experience.   

7KH\�ZDQW�PRUH�ȵH[LELOLW\��WRR��7KH\�ZDQW�WKH�DELOLW\�WR�VKLIW�EHWZHHQ�DSSURDFKHV�DQG�PHWKRGV�
LI�QHFHVVDU\��2QH�H[DPSOH�RI�WKLV�LQ�SUDFWLFH�FRPHV�IURP�7%&��DQ�(DVWHUQ�(XURSHDQ�%DQN���

5DWKHU�WKDQ�VLPSO\�UHO\LQJ�RQ�DQ�RQOLQH�WHOHSKRQH�DSSURDFK��7%&�GHFLGHG�WR�RHU�HYHQ�PRUH�
ȵH[LELOLW\��&XVWRPHUV�DUH�DEOH�WR�EHJLQ�D�ORDQ�DSSOLFDWLRQ�RQ�WKH�WHOHSKRQH��WKHQ�FRPSOHWH�LW�DW�D�
NLRVN�RU�$70���

7KLV�2PQL�&KDQQHO�HQJDJHPHQW�OHG�WR�WKH�EDQN�UHFHLYLQJ�D�)Ζ&2�'HFLVLRQV�DZDUG. It’s clear that 
RWKHU�RUJDQL]DWLRQV�FDQ�OHDUQ�IURP�WKLV�ȵH[LEOH�DSSURDFK�WR�RHULQJ�ȴQDQFLDO�VHUYLFHV�
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3. Leaving Simple Inquiries to Tech but Complex Ones to Humans

7KH�FKDUW�DERYH�VKRZV�WKDW�RQH�RI�WKH�JUHDWHVW�EHQHȴWV�RI�FKDWERWV�LV�WKH\�FDQ�DQVZHU�VLPSOH�
questions rapidly. When users need a fast response, or a basic question answered, technology is 
ZHOO�SODFHG�WR�KDQGOH�LW�

+RZHYHU��QRW�DOO�LQTXLULHV�ZLOO�IDOO�LQWR�WKLV�EUDFNHW��6RPHWLPHV�FRPSOH[�LVVXHV�QHHG�WR�EH�
discussed or some understanding and empathy are needed.

'LJLWL]DWLRQ�LV�SHUIHFW�IRU�KDQGOLQJ�TXHVWLRQV��VXFK�DV��Ȋ:KDWȇV�P\�EDODQFH"ȋ�:KDW�KDSSHQV�LI�
VRPHRQH�EHOLHYHV�KH�RU�VKH�KDV�UHFHLYHG�DQ�XQIDLU�FKDUJH�RU�VXVSHFWV�IUDXG"�ΖQ�WKLV�LQVWDQFH��
digitization is not the answer.

ΖQGLYLGXDOV�ZDQW�D�KXPDQ�RSHUDWLYH�WR�UHDVVXUH�WKHP�WKDW�WKH�LQVWLWXWLRQ�LV�ORRNLQJ�LQWR�DQG�
resolving their problems. They cannot get the same level of reassurance from a chatbot or 
machine. 

+DYLQJ�WKH�ULJKW�EOHQG�RI�ZHOO�EDODQFHG�WHFKQRORJ\�DQG�KXPDQ�LQWHUDFWLRQ�LV�WKH�EHVW�ZD\�
forward for credit unions.

4. Funneling Through Digital Channels but with Human Monitoring
)RU�VRPH�WLPH�QRZ��WKH�ȴQDQFLDO�VHUYLFHV�LQGXVWU\�KDV�UHFRJQL]HG�VRFLDO�PHGLD�DV�D�YLWDO�
communication channel. Yet, even on this digital platform, a human touch remains essential, all 
while funneled through digital channels.

7ZLWWHU�DQG�)DFHERRN��FDQ�EH�H[FHOOHQW�SODWIRUPV�WR�DQVZHU�TXHVWLRQV�DQG�UHVROYH�LVVXHV��%XW�WR�
XVH�WKH�WUXH�EHQHȴWV��LQVWLWXWLRQV�PXVW�FRUUHFWO\�KDUQHVV�WKHLU�SRWHQWLDO�
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&RPSDQLHV�QHHG�WR�FRQVWDQWO\�PRQLWRU�VRFLDO�PHGLD�DFFRXQWV�WR�PDNH�VXUH�WKH\ȇUH�HHFWLYHO\�
and promptly resolving inquiries. It’s also essential to remember that not everybody wants to 
GHDO�ZLWK�KLV�RU�KHU�FUHGLW�XQLRQ�WKURXJK�VRFLDO�SODWIRUPV��2HULQJ�FXVWRPHUV�VHYHUDO�FRQWDFW�
channels is the best way forward, so they can choose the most convenient one for them.

5. Call Centers Using Data Analytics to Provide Greater Personalization
&DOO�FHQWHUV�DUH�D�NH\�FXVWRPHU�FRQWDFW�SRLQW�DQG�DOORZ�IRU�HHFWLYH�KXPDQ�LQWHUDFWLRQV��&DOOHUV�
FDQ�LPPHGLDWHO\�VSHDN�ZLWK�D�UHDO�SHUVRQ�ZKR�FDQ�DQVZHU�WKHLU�TXHVWLRQV�SHUVRQDOO\�

While call centers are still essential for credit unions, they can be even better with elements of 
technology added in. Data analytics added to call center systems can improve the customer 
service experience exponentially. 

For example, when a company employs technology well, it can direct callers to the best 
operative, based on chatbot responses. Data analytics programs can also give call center 
operatives personalized caller information. That way, they can better tailor services to them .

7KLV�DOORZV�IRU�WKH�FDOOHUV�DQG�FXVWRPHU�VHUYLFH�WHDP�PHPEHUV�WR�EXLOG�D�VWURQJ�UDSSRUW��%\�
employing the best of technology concurrently, a company can provide the perfect balance for 
optimal customer support.

What Will Customer Communication with Financial Services Providers Look 
Like in The Future?

7KH�ȵRZ�FKDUW�DERYH�VKRZV�KRZ�WHFKQRORJ\�LQ�WKH�ȴQDQFLDO�VHUYLFHV�LQGXVWU\�FDQ�SURYH�WR�EH�
KLJKO\�EHQHȴFLDO��7KH�ODWHVW�GHYHORSPHQWV�EULQJ�VDYLQJV�LQ�UHVRXUFHV�DQG�FRVWV��QRW�WR�PHQWLRQ�
improved customer insights.  
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ΖW�FRXOGQȇW�EH�PRUH�LPSRUWDQW�IRU�ȴQDQFLDO�VHUYLFHV�SURYLGHUV�WR�UHPHPEHU�WKH�KXPDQ�WRXFK�LV�
DOVR�LQGLVSHQVDEOH��7KLV�LV�DQ�DVSHFW�RI�FXVWRPHU�FDUH�WKDW�LV�XQOLNHO\�WR�FKDQJH�DQ\�WLPH�VRRQ����

+XPDQ�UHSUHVHQWDWLYHV�RHU�D�OHYHO�RI�HPSDWK\�DQG�XQGHU�VWDQGLQJ�WKDW�FXWWLQJ�HGJH�
WHFKQRORJ\�FDQQRW�JLYH��2UJDQL]DWLRQV�WKDW�DSSO\�WKH�ULJKW�EDODQFH�RI�ERWK�KXPDQ�LQWHUDFWLRQ�
and digitization will be most successful.  

*HWWLQJ�WKH�EDODQFH�ULJKW�LV�D�SULPDU\�GLHUHQWLDWRU�LQ�WKH�HYHU�HYROYLQJ�FXVWRPHU�VHUYLFH�
landscape of today and tomorrow. 

$V�FRQVXPHUV�FRQVWDQWO\�GHPDQG�PRUH�DQG�ZDQW�PRUH�SHUVRQDOL]HG�H[SHULHQFHV��ȴQDQFLDO�
service providers need to step up to the plate.  

0DFKLQHV�PD\�KDYH�WKHLU�SODFH��%XW��VRPHWLPHV��KXPDQV�ZDQW�WR�WDON�ZLWK�RWKHU�KXPDQV�Ȃ�DQG�
WKDWȇV�D�IDFW�
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��(HFWLYH�:D\V�WR�7XUQ�<RXU�%ORJ�5HDGHUV�LQWR�3D\LQJ�
Members
When you are running a credit union, it goes without saying that attracting more members to 
\RXU�EUDQG�LV�SDUDPRXQW��7KH�FKDUW�EHORZ�VKRZV�WKH�WRS�PDUNHWLQJ�FKDOOHQJHV�IDFLQJ�ȴQDQFLDO�
LQVWLWXWLRQV�WRGD\��DQG�JHQHUDWLQJ�WUDɝF�LV�QXPEHU�RQH�

7R�WKLV�HQG��PDQ\�EDQNV�DQG�FUHGLW�XQLRQV�KDYH�UHFRJQL]HG�WKH�LPSRUWDQFH�RI�GLJLWDO�PDUNHWLQJ��

Harnessing the power of social media platforms and creating a blog is now standard practice. 
%XW�QRW�DOO�EORJV�DUH�HTXDO��6R��KRZ�FDQ�\RX�HQVXUH�\RXU�EORJ�UHDGHUV�DUHQȇW�MXVW�HQJDJLQJ�
ZLWK�\RXU�PDWHULDO�DQG�WKHQ�PRYLQJ�HOVHZKHUH"�+RZ�FDQ�\RX�WXUQ�WKRVH�UHDGHUV�LQWR�SD\LQJ�
FXVWRPHUV"�

ΖQERXQG�WUDɝF�LV�LQYDOXDEOH�WR�DQ\�ȴQDQFLDO�LQVWLWXWLRQ��3RWHQWLDO�FXVWRPHUV�ȴQG�\RX�ZKHQ�WKH\�
FDUU\�RXW�DQ�RQOLQH�VHDUFK�EHFDXVH�WKH\ȇYH�JRW�D�SUREOHP�WKH\�QHHG�WR�VROYH��%XW�\RX�QHHG�WR�
play your part in this equation. 

<RX�FDQȇW�H[SHFW�UHDGHUV�WR�LPPHGLDWHO\�EHFRPH�SD\LQJ�FXVWRPHUV�MXVW�EHFDXVH�WKH\�KDYH�
IRXQG�\RXU�EORJ��7KH\�QHHG�WR�FOLFN�RQ�\RXU�SRVW�DQG�JHW�WKH�DQVZHUV�WKH\�QHHG��0RUH�WKDQ�WKDW��
they also need to see you’re an expert and have what they need to solve their issues.

7R�GR�WKLV��LWȇV�LPSRUWDQW�WR�NQRZ�KRZ�WR�FUHDWH�KLJKO\�FRQYHUWLQJ�EORJ�SRVWV��:LWK�WKLV�LQ�PLQG��
here are nine top tips to help you to maximize the potential of your institution’s blog.

CREDIT UNION BUSINESS MAGAZINE



25 

1. Understand Your Audience
The audience you are creating your blog for will dictate the style and topics that will drive 
FRQYHUVLRQV��<HW��LQVWLWXWLRQV�RIWHQ�FUHDWH�EORJ�FRQWHQW�WR�DSSHDO�LQ�VXEMHFW�PDWWHU�DQG�ODQJXDJH�
VW\OH�WR�WKRVH�UXQQLQJ�ȴQDQFLDO�LQVWLWXWLRQV��7KLV�ZLOO�QRW�DSSHDO�WR�\RXU�WDUJHW�DXGLHQFHV��

6R��KRZ�GR�\RX�FKRRVH�WKH�ULJKW�VXEMHFW�PDWWHU�IRU�\RXU�EORJ�VR�\RX�FDQ�FRQYHUW�UHDGHUV�WR�
FXVWRPHUV"�7KH�NH\�LV�WR�ȴQG�RXW�PRUH�DERXW�WKH�SDLQ�SRLQWV�RI�\RXU�SRWHQWLDO�FXVWRPHUV��

The above chart�VKRZV�VRPH�UHVHDUFK�FDUULHG�RXW�LQWR�WKH�SDLQ�SRLQWV�RI�EDQNLQJ�FXVWRPHUV��
7KHVH�ZRXOG�EH�D�JRRG�SODFH�WR�EHJLQ�ZKHQ�VHHNLQJ�EORJ�FRQWHQW�WKDW�ZRXOG�EH�YDOXDEOH�WR�
readers.

(VVHQWLDOO\��\RX�ZDQW�WR�NQRZ�ZKDW�SRWHQWLDO�FXVWRPHUV�QHHG�IURP�\RXU�LQVWLWXWLRQ��+RZ�FDQ�
\RX�VROYH�WKHLU�SUREOHPV�DQG�PDNH�D�SRVLWLYH�LPSDFW�RQ�WKHP"�7R�GR�WKLV��LWȇV�LPSRUWDQW�WR�
WKRURXJKO\�XQGHUVWDQG�WKH�NLQG�RI�SHUVRQ�ZKR�ZLOO�DFW�DIWHU�UHDGLQJ�\RXU�FRQWHQW��&UHDWLQJ�D�
“buyer persona” would be perfect here.

Finding out a potential customer’s age, marital status, gender, interests, and profession will give 
\RX�VRPH�EDFNJURXQG�WR�ZRUN�ZLWK��2QFH�\RX�KDYH�WKHVH�GHWDLOV��\RX�FDQ�WKHQ�EHJLQ�WR�FUHDWH�
appropriate content with the right tone.

Topics centered around potential customers’ pain points will drive conversions since they’re 
targeting readers who need solutions to their issues. This means they are already in the frame of 
mind to become customers.
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2. Make Content that Fits into the Buying Cycle

Inevitably, customers progress through a buying cycle, as shown in the infographic above, 
before purchasing anything.

7KH�ȴUVW�VWHS�LV�DZDUHQHVV��7KH�FXVWRPHU�NQRZV�KH�RU�VKH�UHTXLUHV�VRPHWKLQJ��DQG�LV�ORRNLQJ�
around for it. The customer then progresses to the consideration stage. At this point, they begin 
ORRNLQJ�IRU�D�VROXWLRQ�DQG�FDUU\LQJ�RXW�VRPH�LQLWLDO�UHVHDUFK��2QFH�WKH�FXVWRPHU�KDV�IRXQG�
something to resolve his or her problem, the customer moves into the intent stage. At this point, 
WKH�FXVWRPHU�MXVW�QHHGV�WR�FKRRVH�ZKHUH�WR�JR�IRU�WKH�VROXWLRQ�KH�RU�VKH�KDV�IRXQG��ΖW�LV�RQO\�DW�
WKLV�SRLQW�WKDW�WKH�FXVWRPHU�ZLOO�PDNH�D�SXUFKDVH��7KH�ȴQDO�VWHS�LV�GHFLGLQJ�ZKHWKHU�WR�UHQHZ�RU�
repurchase the product from the same provider. 

When you want to convert readers to buyers, you need to target consumers in the consideration 
VWDJH��<RX�PXVW�JLYH�WKH�DQVZHUV�DQG�LQIRUPDWLRQ�\RXU�UHDGHUV�DUH�VHHNLQJ�DQG�FUHDWH�
SHUVXDVLYH�FRQWHQW�WKDW�JLYHV�\RXU�DXGLHQFH�FRQȴGHQFH�LQ�\RXU�EUDQG��7KLV�ZLOO�SURJUHVV�WKHP�
through the intent stage and into the purchasing step of the funnel.

+RZ�FDQ�\RX�JXLGH�\RXU�UHDGHUV�DSSURSULDWHO\"�

'UDIW�FRQWHQW�WKDW�VSDUNV�LQWHUHVW�LQ�QHZ�UHDGHUV�DQG�HGXFDWHV�RU�HQWHUWDLQV�\RXU�DXGLHQFH��$OVR�
HQFRXUDJH�\RXU�UHDGHUV�WR�FRPH�EDFN�IRU�PRUH�LQ�WKH�IXWXUH��

2QH�ȴQDO�HOHPHQW�WKDW�\RX�PXVW�LQFOXGH�LV�D�UHTXHVW�IRU�UHDGHUV�WR�VKDUH�WKHLU�FRQWDFW�GHWDLOV��
This allows you to carry on guiding them through your sales funnel with more targeted and 
SHUVRQDOL]HG�FRQWHQW��7KLV�FRQWHQW�LQFOXGHV�IROORZ�XS�OHWWHUV��FDVH�VWXGLHV��ZKLWH�SDSHUV��DQG�
KRZ�WR�JXLGHV�

Remember that content for the top of the sales funnel will cover a broad audience. Some may 
QRW�\HW�KDYH�D�FOHDU�QHHG�WR�PDNH�D�SXUFKDVH��ΖI�\RXU�FRQWHQW�LV�WRR�IRFXVHG�RQ�VHOOLQJ��\RX�FRXOG�
drive this audience out of the sales funnel.

3ULRULWL]H�WKH�FUHDWLRQ�RI�FRQWHQW�WKDW�LV�YDOXDEOH��FRPSHOOLQJ��DQG�UHDGDEOH��7KLV�ZLOO�VSDUN�WKH�
readers’ interest, not scare them away.
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3. Getting the Format Right

The infographic above shows there’s a lot more to formatting a good blog post than meets the 
eye. Readers have a limited attention span. This means you will have to create your content 
WR�FDWHU�WR�UHDGHUV�ZKR�ZLOO�RQO\�VNLP�\RXU�SRVWV��<RX�QHHG�WR�GUDZ�WKHLU�H\HV�WRZDUG�WKH�NH\�
sections.
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/XFNLO\��WKLV�LV�QRW�WRR�GLɝFXOW�LI�\RX�IROORZ�FHUWDLQ�UXOHV�
• Write short paragraphs
• Use bullet points, numbered lists, and subheadings
• Use a font that they can easily read
• 8VH�LPDJHV�WR�LOOXVWUDWH�NH\�SRLQWV�DQG�EUHDN�XS�WKH�WH[W�

4. Monetize on Readers’ Emotions
0RVW�SXUFKDVLQJ�GHFLVLRQV�FRQVXPHUV�PDNH�DUH�HPRWLRQDOO\�GULYHQ��:KLOH�SHRSOH�VWDUW�WKHLU�
EX\LQJ�F\FOHV�WKLQNLQJ�ORJLFDOO\��IHHOLQJV�ZLOO�XVXDOO\�GLFWDWH�WKHLU�ȴQDO�GHFLVLRQV�

You can play on this when you’re creating content to convert readers to buyers by:
• 8VLQJ�ODQJXDJH�WR�HYRNH�SRVLWLYH�HPRWLRQV�LQ�WKH�UHDGHU
• %XLOGLQJ�XS�D�SRVLWLYH�UHODWLRQVKLS�ZLWK�WKH�UHDGHUV
• Preempting the fears of your readers

5. Reducing Distractions
:KHQ�\RXȇUH�FUHDWLQJ�D�SRVW�WR�FRQYHUW�UHDGHUV�WR�EX\HUV��FKRRVH�\RXU�IRFXV�DQG�VWLFN�ZLWK�LW��
)RFXVLQJ�RQ�MXVW�RQH�SRLQW�LV�DOZD\V�EHVW��7KHUH�VKRXOG�EH�IHZ��LI�DQ\�GLYHUVLRQV�IURP�WKDW�SRLQW�
whenever possible. 

7KLQN�RI�\RXU�FRQWHQW�DV�D�URDG�WKDW�LV�VWUDLJKW�DQG�VLQJXODU��<RX�QHHG�WR�DYRLG�DQ\�FRQQHFWLQJ�
URDGV�WKDW�OHDG�WR�RWKHU�GHVWLQDWLRQV��ΖQVWHDG��OLQH�WKH�URDG�ZLWK�NH\�LQIRUPDWLRQ�WR�JXLGH�
UHDGHUV�WRZDUG�FRQYHUWLQJ�Ȃ�WKH�HQG�RI�WKH�MRXUQH\�

ΖI�\RX�DVN�D�UHDGHU�WR�GR����GLHUHQW�WKLQJV�LQ�D�EORJ�SRVW��KH�RU�VKH�ZLOO�SUREDEO\�GR�QRQH��ΖI�
SRVWV�LQFOXGH�EDGJHV��PXOWLSOH�RXW�ERXQG�OLQNV��DQG�VRFLDO�PHGLD�ZLGJHWV�VLPXOWDQHRXVO\��LW�LV�
probably too much. All of these are CTAs (calls to action). 

Create a layout that puts the reader’s focus primarily on the content. Avoid sidebars, include 
UHOHYDQW�OLQNV�WR�WDUJHWHG�SDJHV�RQ�\RXU�ZHEVLWH��DQG�XVH�FOHDU�EDQQHUV�RQ�\RXU�KRPH�SDJH��<RX�
QHHG�WR�EH�VXUH�WKDW�\RXU�UHDGHUV�DUH�����SHUFHQW�FOHDU�DERXW�ZKLFK�DFWLRQ�WKH\�QHHG�WR�WDNH�

6. Add In Testimonials
:ULWWHQ�WHVWLPRQLDOV�FDQ�ERRVW�FRQYHUVLRQV�E\�XS�WR����SHUFHQW��6R�XVH�WKHP�LQ�\RXU�FRQWHQW��
To achieve maximum impact, incorporate those testimonials into your story. Use quotes to give 
VWRULHV�DOWHUQDWLYH�YRLFHV��7KLV�PDNHV�ZKDW�\RX�DUH�VD\LQJ�PRUH�OHJLWLPDWH��ΖW�DOVR�PDNHV�UHDGHUV�
IHHO�PRUH�FRQȴGHQW�DERXW�\RX�

+DYLQJ�WHVWLPRQLDOV�LQ�\RXU�FRQWHQW�ZLOO�SURYH�\RXU�YDOXH�DQG�H[SHUWLVH�LQ�\RXU�ȴHOG��*LYH�\RXU�
readers something to win over their loyalty. This is what you’re creating content for. Eventually, 
UHDGHUV�VWDUW�WR�IHHO�OR\DO�WRZDUG�\RXU�EUDQG��7KLV�PDNHV�WKHP�PRUH�OLNHO\�WR�FRQYHUW�WR�EX\HUV�
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7. Creating Urgency
:H�KDYH�DOO�SXUFKDVHG�VRPHWKLQJ�DW�VRPH�SRLQW�EHFDXVH�WKHUH�ZDV�MXVW�RQH�LWHP�OHIW�RQ�WKH�
VKHOI��7KLV�SKHQRPHQRQ�LV�)202�RU�)HDU�RI�0LVVLQJ�2XW��7KLV�VDOHV�WRRO�FDQ�EH�H[WUHPHO\�
HHFWLYH�

When we believe we can only obtain something for a brief period, we’re more driven to buy it. 
This applies even if we aren’t sure it’s what we want or need. Creating urgency can be a useful 
strategy when drafting content.

<RX�FDQ�FUHDWH�XUJHQF\�LQ�EORJ�SRVWV�E\�XVLQJ�ODQJXDJH�WR�LQYRNH�D�IHHOLQJ�RI�LPPHGLDF\��<RX�
FDQ�GR�WKLV�E\�LQFRUSRUDWLQJ�GDWD�EDFNHG�UHODWDEOH�H[DPSOHV�WR�VKRZ�ZK\�FXVWRPHUV�QHHG�WR�
buy your product now.

:ULWLQJ�ZLWK�XUJHQF\�LV�DOVR�NH\��<RX�FDQ�EHJLQ�\RXU�SRVW�LQ�WKH�QRUPDO�ZD\��+RZHYHU��DV�\RX�
near the conclusion, begin to use shorter sentences. Shorter paragraphs also help your audience 
WR�UHDG�PRUH�TXLFNO\��7KLV�LQFUHDVHV�XUJHQF\�DQG��WKXV��LQFUHDVHV�WKH�FKDQFH�\RXU�UHDGHUV�ZLOO�
act.

)LQDOO\��LQFRUSRUDWH�VRPH�XUJHQF\�LQWR�\RXU�FDOOV�WR�DFWLRQ��$�ERQXV�JLIW��D�WLPH�VHQVLWLYH�RHU��RU�
a simple suggestion.

8. Avoid Sounding Overly Promotional
<HV��WKH�SXUSRVH�RI�FUHDWLQJ�\RXU�FRQWHQW�LV�WR�LQFUHDVH�VDOHV��%XW�WKDW�JRDO�VKRXOGQȇW�EH�REYLRXV�
to readers. If you focus too much on selling, you could alienate potential customers and destroy 
your credibility.

$GYLFH�LV�ODUJHO\�WKH�EDVLV�IRU�LGHDO�VDOHV�SRVWV��6HOOLQJ�QHHGV�WR�EH�D�PDMRU�FRPSRQHQW�LQ�WKH�
SRVW��EXW�MXVW�LQ�WHUPV�RI�LPSDFW��QRW�VSDFH�

Consumers will only choose products and services from brands they trust. You gain trust by 
RHULQJ�DGYLFH�DQG�LQIRUPDWLRQ�WR�UHLQIRUFH�\RXU�SRVLWLRQ�DV�D�OHDGLQJ�LQGXVWU\�DXWKRULW\��2QFH�
UHDGHUV�IHHO�FRQȴGHQW�\RX�NQRZ�ZKDW�\RXȇUH�WDONLQJ�DERXW��WKH\ȇOO�EH�PRUH�OLNHO\�WR�FRQYHUW�

<RX�FDQȇW�LQVSLUH�FRQȴGHQFH�LQ�\RXU�UHDGHUV�ZLWK�D�VLQJOH�EORJ�SRVW��5HDGHUV�PXVW�UHWXUQ�VHYHUDO�
times and realize they’re getting value from your content before developing trust.

$�SHUVLVWHQW�DQG�FRQVLVWHQW�VWUDWHJ\�ZLOO�HYHQWXDOO\�ZRUN�WR�JURZ�\RXU�DXGLHQFH��ΖW�ZLOO�DOVR�
FUHDWH�ORQJ�WHUP�OR\DOW\�DPRQJ�\RXU�UHDGHUVKLS��ΖQ�WLPH��\RXU�UHDGHUV�ZLOO�DSSUHFLDWH�WKH�VWHDG\�
presence you’ve created and will eventually become buyers.

9. Use Bold Calls To Action
It’s important to recognize how essential calls to action are in your content. Converting any 
reader to a buyer will be virtually impossible if there are no clear CTAs. People can’t read your 
mind – you’ll need to tell them explicitly what they need to do.

CTAs do need to be implemented correctly. You’ll need to get the balance right between 
SXVKLQHVV�DQG�EHLQJ�WRR�KDOI�KHDUWHG�
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&DOOV�WR�DFWLRQ�QHHG�WR�VWDQG�RXW�EXW�FDQȇW�DHFW�\RXU�FRQWHQWȇV�UHDGDELOLW\��ΖI�\RX�DQQR\�
customers, they won’t convert. 

ΖI�\RXȇUH�XVLQJ�&7$�EDQQHUV��PDNH�VXUH�WKH\ȇUH�YLVLEOH�EXW�DUHQȇW�LQWUXVLYH��&KRRVH�ORFDWLRQV�WKDW�
are unobtrusive and natural, such as at the side of your content.

Creating the Ideal Blog Posts for Conversion
%ORJ�SRVWV�FDQ�EH�H[WUHPHO\�HHFWLYH�LQ�ZLQQLQJ�WKH�DWWHQWLRQ�RI�DXGLHQFHV�ZLWK�KLJKO\�WDUJHWHG�
FRQWHQW��'HȴQH�\RXU�EX\HU�SHUVRQDV��UHDGHU�SUREOHPV��DQG�ZRUN�ZLWK�\RXU�DXGLHQFHȇV�SDLQ�
points. 

Find out your audience’s needs and interests as much as possible. This allows you to create 
SRZHUIXO�DQG�HHFWLYH�FRQWHQW�WKDW�ZLOO�DFKLHYH�WKH�JRDO�RI�FRQYHUVLRQ�
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Are You Marketing Your Content the Right Way or the 
Wrong Way?
ΖQ�WKH�ODVW�ȴYH�WR�WHQ�\HDUV��FRQWHQW�PDUNHWLQJ�KDV�EHFRPH�D�YHU\�SRSXODU�IRUP�RI�GLJLWDO�
PDUNHWLQJ�DFURVV�PDQ\�LQGXVWULHV��3DUW�RI�WKH�UHDVRQ�LV�LW�FRVWV����SHUFHQW�OHVV than traditional 
PDUNHWLQJ�RQ�DYHUDJH��ΖW�DOVR�JHQHUDWHV�WKUHH�WLPHV�DV�PDQ\�OHDGV��

+RZHYHU��HYHQ�WKRXJK�FRQWHQW�PDUNHWLQJ�KDV�ULVHQ�GUDPDWLFDOO\�LQ�SRSXODULW\��PDQ\�EXVLQHVVHV�
do it wrong and see poor results.

Simply putting content on your website and leaving it there, hoping it will attract hordes of 
YLHZHUV�LV�QRW�WKH�ZD\��7KLV�LV�RQH�RI�WKH�VLQJOH�JUHDWHVW�PLVWDNHV�EXVLQHVVHV�PDNH�ZKHQ�WU\LQJ�
WR�GR�FRQWHQW�PDUNHWLQJ�

ΖW�WDNHV�PXFK�PRUH�WKDQ�OXFN�WR�PDNH�FRQWHQW�PDUNHWLQJ�ZRUN�ZHOO��*HQHULF�FRQWHQW�RQ�ZHEVLWHV�
VLPSO\�GRHVQȇW�ZRUN�DQ\PRUH�

&RQWHQW�ZLWKRXW�PDUNHWLQJ�LV�GHDG��$�ODFN�RI�HHFWLYH�FRQWHQW�PDUNHWLQJ�LV�ZK\�FRPSDQLHV�VD\�
WUDɝF�DQG�OHDG�JHQHUDWLRQ�LV�VWLOO�WKHLU�WRS�PDUNHWLQJ�FKDOOHQJH�
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7KHUH�DUH�WZR�ZD\V�WR�GR�FRQWHQW�PDUNHWLQJ��WKH�ULJKW�ZD\��DQG�WKH�ZURQJ�ZD\��+HUH�LV�D�
EUHDNGRZQ�RI�HDFK�

The Right Way
7KH�ȴUVW�SULQFLSOH�RI�JRRG�FRQWHQW�PDUNHWLQJ�LV�VKRZLQJ�XS�ZKHUH�\RXU�FXVWRPHUV�DUH��7KLV�
PHDQV�\RX�QHHG�WR�NQRZ�ZKLFK�VRFLDO�PHGLD�FKDQQHOV�WKH\�DUH�RQ�WKH�PRVW��2QFH�\RX�NQRZ�WKLV�
information, you create a strong presence on these platforms.

$QRWKHU�NH\�FRPSRQHQW�LV�PDNLQJ�VXUH�\RXU�ZHEVLWH�FRQWHQW�LV�DQVZHULQJ�TXHVWLRQV�WKDW�SHRSOH�
DUH�DVNLQJ�RQ�*RRJOH��:KDW�NH\ZRUGV�DUH�\RXU�EDQNLQJ�FXVWRPHUV�VHDUFKLQJ�IRU"

0DUNHWLQJ3URIV�&&2�$QQ�+DQGOH\�said��Ȋ4XDOLW\�FRQWHQW�PHDQV�FRQWHQW�WKDW�LV�SDFNHG�ZLWK�FOHDU�
utility and is brimming with inspiration, and it has relentless empathy for the audience.” 

You need to ensure your content is answering questions and anticipating their needs. Your 
FRPSDQ\�QHHGV�WR�SURYLGH�KHOSIXO��FOHDQ�FRQWHQW�DW�HYHU\�NH\�WRXFKSRLQW�IRU�\RXU�FXVWRPHUV��
$V�\RX�FDQ�VHH�EHORZ��H�PDLO�LV�WKH�PRVW�HHFWLYH�PDUNHWLQJ�FRQWHQW�FKDQQHO�IRU�SURVSHFWLYH�
buyers.

&RQVLVWHQF\�LV�DOVR�NH\��<RXU�EUDQG�YRLFH�DQG�VW\OH�PXVW�EH�FRQVLVWHQW�DFURVV�\RXU�ZHEVLWH��
VRFLDO�PHGLD�DFFRXQWV��H�PDLOV��DQG�RWKHU�FKDQQHOV��&RQVLVWHQF\�LV�JUHDW�EHFDXVH�LW�KHOSV�WR�EXLOG�
WUXVW��DV�ZHOO�DV�KHOSV�WR�UHLQIRUFH�\RXU�EUDQG�LGHQWLW\��&RQVXPHUV�OLNH�EUDQG�FRQVLVWHQF\�
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The Wrong Way
2QH�RI�WKH�ELJJHVW�PLVWDNHV�PDQ\�FRPSDQLHV�PDNH�ZKHQ�DWWHPSWLQJ�WR�GR�FRQWHQW�PDUNHWLQJ�is 
LQFRQVLVWHQF\�ZKHQ�SRVWLQJ��7KH\�PD\�VSHDN�LQ�D�GLHUHQW�YRLFH�RU�D�VLJQLȴFDQWO\�GLHUHQW�WRQH�
DFURVV�WKHLU�PDUNHWLQJ�FKDQQHOV��7KLV�FRXOG�EH�KLJKO\�LUULWDWLQJ�DQG�FRQIXVLQJ�WR�FRQVXPHUV�

3RVWLQJ�LUUHOHYDQW�FRQWHQW�LV�DQRWKHU�NH\�PLVWDNH�FRPSDQLHV�RIWHQ�PDNH��*HQHUDOO\�VSHDNLQJ��
FRQVXPHUV�GRQȇW�OLNH�WR�UHDG�FRQWHQW�WKDWȇV�JHQHULF��LUUHOHYDQW��RU�FRPSOHWHO\�GLHUHQW�IURP�WKH�
content they were expecting. The content needs to hold their interest and draw their attention, 
not bore them.

1RW�DGGLQJ�SLFWXUHV�WR�SRVWV�LV�DQRWKHU�PLVWDNH�PDQ\�EXVLQHVVHV�PDNH�ZKHQ�SRVWLQJ�FRQWHQW�
RQ�)DFHERRN��)DFHERRN�SRVWV�ZLWK�SLFWXUHV�FUHDWH�VXEVWDQWLDOO\�KLJKHU�HQJDJHPHQW�OHYHOV�WKDQ�
posts without pictures.

Not recognizing where the companies’ customers and potential customers hang out is also 
something many companies fail at, unfortunately. For example, many businesses will do things, 
VXFK�DV�IRFXV�RQ�)DFHERRN��ZKHQ�PRVW�RI�WKHLU�FXVWRPHUV�KDQJ�RXW�RQ�7ZLWWHU��$GYHUWLVLQJ�WR�
WKH�ULJKW�FKDQQHOV�LV�RI�SDUDPRXQW�LPSRUWDQFH�IRU�JHWWLQJ�FRQWHQW�PDUNHWLQJ�ULJKW�
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1RW�XVLQJ�YLGHR�FRQWHQW�LQ�\RXU�PDUNHWLQJ�HRUWV�FDQ�DOVR�EH�D�ELJ�PLVWDNH��$V�\RX�FDQ�VHH�IURP�
the chart below, video content is extremely popular. So, if you don’t already have videos in your 
FRQWHQW�PDUNHWLQJ�VWUDWHJ\��\RX�VKRXOG�LQFOXGH�WKHP�

)LQDOO\��WKH�ODVW�PLVWDNH�PDQ\�EDQNV�DQG�ȴQDQFLDO�LQVWLWXWLRQV�PDNH�DUH�WKH�HPDLOV�WKH\�VHQG��
&XVWRPHUV�UHFHLYH�HPDLOV�DERXW�\RXU�ȴQDQFLDO�LQVWLWXWLRQ�UDWKHU�WKDQ�ZKDW�\RX�FDQ�GR�IRU�
them. Solving customer problems and meeting their needs should always be the top priority of 
PDUNHWLQJ�HPDLOV�

Conclusion
:KHQ�D�EXVLQHVV�GRHV�LW�FRUUHFWO\��FRQWHQW�PDUNHWLQJ�LV�KLJKO\�HHFWLYH��FRVW�HɝFLHQW��DQG�WHQGV�
WR�JHQHUDWH�D�VWURQJ�UHWXUQ�RQ�LQYHVWPHQW��+RZHYHU��ZKHQ�GRQH�LQFRUUHFWO\��FRQWHQW�PDUNHWLQJ�
can be a huge waste of time and money.
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